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Blueprint

Blueprint is the leading architecture and design 
magazine, with a pedigree stretching back more than 
a quarter of a century. Originally set up with industry 
luminaries including Norman Foster, Terence Conran and 
Rodney Fitch, the magazine remains an incisive mixture 
of architecture and design placed firmly within its social 
context. Described as ‘the design bible’ by the Observer, 
award-winning Blueprint is the place to delve into the 
hugely important role architecture and design take in 
shaping our environments and our lives.

Blueprint takes architecture and design as its starting 
point and brings them into sharp focus via context, 
comment and analysis. The magazine’s long-standing 
appeal stems from the quality of information and 
critical feature writing on architecture and design, for 
professionals and non-professionals, alike. In a world of 
information overload, Blueprint edits out the white noise 
to bring its readers only what is essential.

Blueprint’s award-winning design also sets it apart from 
other magazines. It is published monthly, in large 
format, on high-quality of paper, with unique and 
commissioned photography and illustrations. 

A little history
Launched in 1983, Blueprint was the first magazine to 
cross the boundaries between architecture and design. It 
was established by Peter Murray (now chairman of New 
London Architecture) and Deyan Sudjic (now director of 
the Design Museum) with the financial backing of leading 
architects and designers including Norman Foster, 
Rodney Fitch and Terence Conran. Previous editors have 
included Rowan Moore (now Observer architecture critic) 
and Marcus Field (former arts editor of The Independent 
on Sunday), and art directors Simon Esterson, Andrew 
Johnson and John Belknap.

Today, it continues to be revered by architects 
and designers around the world for its fresh and 
unconventional approach. The modern Blueprint, under 
the control of exciting editor Johnny Tucker, goes from 
strength to strength, repeatedly breaking records for the  
best-selling and biggest issues in the magazine’s history.



Every month
Blueprint is an entertaining, engaging, challenging 
and critical mix of the most important architecture and 
design stories. We commission original photography 
and illustrations for many features, and look to show 
architecture in use – buildings rather than icons.

Opening Shot: An arresting double-page, visual spread, 
that will always give you a unique new perspective.

View: Blueprint’s opening section delivers the 
very latest news with a critical focus. It includes 
new projects and opinionated takes on the latest 
architecture and design happenings, as well as those 
about to take place. There’s also the feisty column by 
renowned designer Erik Spiekermann and tips on where 
to go in that month with the curated events diary. 

Features: Enjoy incisive, entertaining forthright and 
occasionally contentious writing in our features, which 
explore the importance of architecture and design to 
society. We look at work from both established practitioners 
and young pretenders in a critical and intelligent way 
– don’t expect anything fluffy in Blueprint.

Interview: We buttonhole industry doyens and the very 
latest talent making waves. This is where you’ll find 
intimate new insights into figures you thought you knew 
and get the heads-up on the people who will be the 
driving figures in our industry in the coming years. 

Comment: Pieces to punctuate our features and give 
an opportunity for architects, designers and those 
with unparalleled industry knowledge to air their often 
challenging views on the pressing issues of the day.

Produce: Design doesn’t just appear fully completed 
– the process is often long, sometimes fraught, often 
rewarding and always interesting to other creatives.  
We look at the whole process from eureka moments, 
through sketches, CADs and models, to production, 
construction and completion. Put simply, we justify 
the end with the means.

Review: The world’s essential books, exhibitions, 
conferences, websites, films and events reviewed by 
leading writers, designers, architects and artists.

Archive: Drawing on our unique library of back issues, 
we bring context to modern-day stories, whilst having 
a little nostalgic look back at the old stories (not to 
mention the haircuts!) 



Circulation

Total net circulation 
(Source: ABC July 10–June 11)

Paid subscription
(Source: ABC July 10–June 11)

News-stand and other single copy sales at full cover price
(Source: ABC July 10–June 11)

Non-controlled free circulation
(Source: ABC July 10–June 11)

Distribution
Other countries:
Australia, Austria, Belgium, Canada, Finland, France, Germany, 
Greece, Hong Kong, Ireland, Israel, Malaysia, Netherlands, 
New Zealand, Northern Ireland, Norway, Portugal, Singapore, 
South Korea, Sweden, Switzerland, Turkey
(Publisher’s statement)

Total readership
(Publisher’s statement)

Cover price 32,465
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July  
On sale: 2 June 2012
Preview of the London Architecture  Festival.
Editorial/advertising deadline: 15 May 2012

August 
On sale: 1 July 2012
The London Olympics 2012 will dominate all things 
architecture and design in this month.
Editorial/advertising deadline: 13 June 2012

September 
On sale 25 July 2011
Student design special, focusing on graduate work from 
architecture and design schools in the UK and Europe, 
and coverage of new buildings in the education sector.
Including Education supplement
Editorial/advertising deadline: 6  July 2012

October 
On sale: 29 August 2011
In our largest issue of the year: a preview of the 
London Design Festival featuring the best 
emerging British designers. 
Editorial/advertising deadline: 10 August 2012

November 
On sale: 3 October 2011
Review of the Maison et Objet furniture show. 
Including Timber supplement
Editorial/advertising deadline: 14 September 2012

December 
On sale: 31 October 2011
Review of the London Design Festival and 100% Design. 
Plus, a preview of 2013 – the major architecture and 
design exhibitions and events for the next year. 
Editorial/advertising deadline: 12  October 2012

February 
KK100 by Terry Farrell completes in China, CZWG 
completes the Canada Water Library, Herzog & de 
Meuron reveal their plans for the future, the Bouroullec 
brothers in conversation.
Including Facades supplement

March 
On sale: 4 February 2011
50 years of the Design & Art Direction Awards are 
celebrated with key industry figures picking out the 
highlights of the last five decades.
Editorial/advertising deadline: 17 January 2012

April 
On sale: 5 March 2012
A focus on the issue of sustainability in design 
and architecture. We also review the Spring furniture 
shows including Maison et Objet, Paris; Imm Cologne, 
the Stockholm Furniture Fair and Milan.
Including Sustainability supplement
Editorial/advertising deadline: 16 February 2012

May 
On sale: 4 April 2011
Focus on the Shard, London’s tallest building, including 
an in-depth interview with its architect Renzo Piano. 
Editorial/advertising deadline: 16 March 2012

June 
On sale: 5 May 2012
The very latest news on what was launched at Milan, 
with the pick of the new crop of furniture.
Including Kitchen & Bathroom supplement
Editorial/advertising deadline: 17 April 2012



Advertising

Rate card:
	    1 insert     3 inserts     6 inserts     12 inserts
Display
Full page 	   £2,610	      £2,350        £2,200        £1,960
DPS 	    £4,750	      £4,150        £3,700        £3,200

Semi display
Quarter page   £875	         £840           £795           £715
Half page 	    £1,570       £1,410        £1,320         £1,195

Technical specification:

Full page width height
Bleed 	 254mm x 334mm
Trim 	 248mm x 328mm
Type 	 220mm x 302mm

DPS
Bleed 	 502mm x 334mm
Trim 	 496mm x 328mm
Type 	 472mm x 302mm

Half page horizontal 220mm x 149mm

Half page vertical 108mm x 302mm

Quarter page 108mm x 149mm

Half page (flannel panel page) 108mm x 149mm

All advertisements must be in the form of a PDF file, and be compliant to 
print standard PDFx1a: all fonts must be embedded, images must be supplied 
as CMYK 300dpi or higher, and all transparencies must be flattened. Quark 
Xpress generated pdfs are preferable, although we will accept Indesign pdfs.

No charges will be incurred to process or amend your file, although there 
will be a charge of £100 to pass any advertisement designed in-house to 
another publisher.

It is advisable that a colour Cromalin or IRIS proof is supplied with all art-
work, as our printers will not accept responsibility for colours being wrong 
without a colour guide. Please note that there can potentially be up to a 
15% variation in colour from one issue to another.

For further information, please contact our production department on:
T. +44 (0)20 7336 5209
E. sbuchanan@progressivemediagroup.com

Please send all hard copy to the following address:

Blueprint Magazine
FAO Steve Buchanan
Boundary House
91 Charterhouse Street
London EC1M 6HR

Contacts
ADVERTISING

GROUP SALES DIRECTOR Joe Maughan 
T. ++44 (0) 20 7406 6543
jmaughan@blueprintmagazine.co.uk

SALES MANAGER Alistair Fitzpatrick
T. ++44 (0) 20 7406 6629 
afitzpatrick@blueprintmagazine.co.uk

SALES MANAGER Ryan Sloan
T. ++44 (0) 20 7406 6623 
rsloan@blueprintmagazine.co.uk

ACCOUNT MANAGER Craig Jones 
T. ++44 (0) 20 7406 6577 
cjones@blueprintmagazine.co.uk

NEW BUSINESS DEVELOPMENT Dean Cassar 
T. ++49 (0) 20 7406 6626 
dcassar@blueprintmagazine.co.uk

SPECIAL PROJECTS SALES EXECUTIVE Sam Dennis  
T. ++44 (0) 20 7406 6616
sdennis@blueprintmagazine.co.uk

SPECIAL PROJECTS SALES EXECUTIVE Duncan Custerson 
T. ++44 (0) 20 7406 6622
duncan.custerson@blueprintmagazine.co.uk

ITALIAN REPRESENTATIVE Paolo Capitini 
T. ++39 (0) 399 716 671
paolo.capitini@nicheland.com

GROUP CLASSIFIED & ONLINE SALES MANAGER Andrew Guest
T. ++44 (0) 20 7936 6855 
andrew.guest@blueprintmagazine.co.uk

CLASSIFIED SALES EXECUTIVE Chris Bosher 
T. ++44 (0) 20 7406 6551   
christopher.bosher@blueprintmagazine.co.uk

EDITORIAL

EDITOR Johnny Tucker
johnny.tucker@blueprintmagazine.co.uk

ART DIRECTOR Wes Mitchell
wmitchell@blueprintmagazine.co.uk

SENIOR WRITER Owen Pritchard 
opritchard@blueprintmagazine.co.uk

PRODUCT EDITOR Gian Luca Amadei

PRODUCT RESEARCH

PRODUCT RESEARCHER Sophia Sahin
T. ++44 (0) 20 7406 6546 
sophia.sahin@blueprintmagazine.co.uk

PRODUCTION

PRODUCTION COORDINATOR Steve Buchanan
sbuchanan@progressivemediagroup.com
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